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Why Video?







A landslide is the rapid mass movement of soil, mud and/or rocks 
downhill due to the pull of gravity. Landslides are very common 

and occur in a variety of forms. Land may topple off in a big chunk, 
or slip down in bits. Landslide may be composed of mud or may 
contain rocks and other debris. Most landslides occur gradually, 

but some may be sudden.





Source: Psychology Today





MACRO MARKET INSIGHT 3

B2B online video explosion !!



Today all social networks  
are video platforms.
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Video as a means to  
ADVERTISE

CREATIVITY



Video as a means to  
Communicate

SIMPLICITY













“YOUTUBE BECAME THE NEW SHOWROOM FOR CARS”



Win With Video 
Cases
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30% of men aged 18-34 heard of OneBlade through Social



73% of leads came from social









Traditional Story Arc Emerging Story Arc



LARGE EYE CATCHING TEXT

https://vimeo.com/266705018
https://vimeo.com/270667892
https://vimeo.com/271636021
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BAZOOKA LAZER

TARGETING PERSONALISATION



Consumers purchase more 
when marketers personalize 

the digital experience.

Source: McKinsey











Source: McKinsey
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Tilburg Terneuzen



+ 210%

Click-through rate CPC

- 67%



SOCIAL = SHORT



Customers want to be 
informed

Customers don’t want to be 
“interrupted”



Long Form Content 

Non Branded Content



















MORE CLICKS & ENGAGEMENT



LOWER FUNNEL



LandingpageSales(wo)man who works 24/7?



Landingpage
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SALES
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Outbound





RESPONSE RATE

HIGHER



















VP

CEO

Manager







CARE



It costs 8x more to obtain a new customer than to keep an existing one





62% Happiness Rating 95% Happiness Rating





Goal:

Improve Customer Relations



Your personal energy consumption review







https://storyme.wistia.com/medias/lxaln9ka7r


Take-Aways



Where is the drop off in your funnel?







https://www.storyme.com/en-gb/video-strategy-bot


https://www.facebook.com/groups/chiefvideoofficers/


arthur@storyme.com 

Head of Video Strategy

mailto:arthur@storyme.com

